
Business 300 Midterm Exam 

Welcome to the Business 300 midterm. Please answer the following questions either in this document or in a separate document. Though if you do the latter, please number your answers.  These questions will require you to recall our discussions and the reading. Upload to the forum on ilearn that’s right below the place you downloaded this document by 4/9 at 11:59 PM. Feel free to email me if any questions arise. The midterm is worth 100 points, collectively. 

Typically students need around two hours to complete this midterm. Best of luck. 

Consider the following scenarios, each of which necessitate some kind of written correspondence. Based on our discussions of mediums(genres of writing) and their relative appropriateness and chapter one’s suggestions, A. state which medium you’d use and B. explain why you chose that medium(i.e. what is it about the context/setting informing your decision). 

For example, if a close colleague suffered a death in their family I would likely utilize a sympathy card. My reasoning for this choice is that I want to express compassion and a card is not only nonintrusive (allowing the recipient to read it at their leisure) but it also shows initiative on my part for writing and sending a card to express my sympathies. Be specific about the medium.

 Assume all mediums of communication are available and Feel free to use multiple mediums (15 points) 

Due to an increase in rent, you’ve decided you need to increase prices for your services. You want to send a message to your customers conveying your gratitude for their patronage but also informing them of the price increase. 

A. I'll speak with them in contact and write them a note, or I'll leave a record in position.

B. I'll like to speak with them in contact because it's a very intimate way to prove that we think of our clients, but I'll still write them a letter so that we have a record of what happened because of the price fluctuation.

The president and the vice-president of the company are giving a presentation in just half-an-hour. While on the subway, the vice-president says they cannot attend due to an emergency. You must tell the president they will be presenting alone.
A. Call or email the president or anyone else is with him.

B. Making a phone call is the quickest option for the president to get a letter, by sending a text or making a phone call to another individual if the president does not respond so they can get the message notifying the president that the vice-president would be unable to attend the presentation.



3.  You’re the head of marketing for a clothing company and you want to begin brainstorming the summer collection at a company-wide meeting. Because the project is in its early stages, you want to include the opinions of essentially every department within the company (finance, marketing, research & development, etc). How will you reach out to these departments to inform them of a meeting? 

A. I'll get you an e-mail or a memo 


B. The most effective approach to notify all departments about a meeting to provide any details about the meeting is to write a memo/email.



Consider our earlier discussions of what comprises persuasive rhetoric. We discussed the relationship between goal, audience, rhetoric and voice.  

Please select one of the following videos and analyze the use of persuasion within the video you select. Please discuss the following ideas regarding persuasion within the video you selected (15 points):

A. Key questions regarding persuasion: What is the goal of the speaker? i.e. what is the speaker hoping to gain? Who do you believe is the intended audience for the video? Based on the audience you believe the video is aimed at, how does the speaker attempt to appeal to this audience? In other words, how is the argumentation they deploy related to their audience? 
B. Please define what your definition of persuasive rhetoric is. You may use the traditional ethos, pathos, logos terms, if you want, but you don’t need to. If you find it easier to define your perception of effective rhetoric through other terms, you’re free to do so. 4-6 sentences should suffice. 
      C. Based on your definition of effective persuasion, assess the speaker you selected. Did they meet your definition of good rhetoric? Why or why not? Do you feel you’re part of the intended audience? There should be consistency between your definition and your assessment of the rhetoric within the video.  Please use specific examples of the speech in your assessment. Remember, be honest in your assessment. My hope here is that you become aware of what is persuasive to you and that you’re able to evaluate others’ rhetoric with this definition in mind. Some of these video are long, so you don’t need to watch the entire thing but select a period within the video of approximately 10-15 minutes. 8-10 sentences will suffice.

Please select one of the following speakers to assess and analyze:

Sana Amanat (editor of Marvel comics)
Douglas Rushkoff(media theorist/Economist)
Andrew Yang (Tech Entrepreneur/ Advocate for Universal Basic Income) 


A. She starts talking about her early identity struggles and how we're all struggling to blend into a shell. She compares herself to superheroes, especially the X-Men guy, because she has insecurities. The target demographic is made up of people who are grappling with their identity and who identify as minorities. She makes emotional and logical arguments by illustrating stories from her own existence by comparing them to similar superheroes. She often seeks to elicit participation from the crowd by posing them questions. She also notes that she is a Marvel comics editor, which lends legitimacy to her study of superheroes.    
 






B. Persuasive rhetoric, in my view, is when you use strong logic to persuade your audience. Arguments that are rational and emotional, as well as authenticity, are important components of convincing rhetoric. These factors can aid in the effectiveness of convincing rhetoric: utilizing rational reasoning, the audience will follow, because it is impossible to provide counterarguments; using feelings, the audience will empathize with the speaker and be readily persuaded; and legitimacy is extremely critical since it is difficult to develop confidence with the audience if the speaker has little qualifications. In addition, the speaker will consider the audience's beliefs and what they want to hear.

C. Sana Amanat, in my opinion, meets my concept of convincing rhetoric. She is able to utilize both rational and emotional reasons, especially by discussing her personal background and some instances of her experience with becoming a minority, which has caused her identity struggles and insecurities. I felt like I was part of the crowd during her speech because I, too, struggled with my identification as a kid, so I felt connected to her and could recognize and sympathize with her. However, I agree that anyone can relate to insecurities because they have all experienced them at some point in their lives. Amanat often discusses how people disguise their true self, such as by the usage of amask, in order to blend in. She demonstrates it to the crowd when illustrating it.
As it is indented to evidence, it is a psychological term that will aid her case.In a coherent manner, she presents her points. She also gives illustrations of superheroes from comic books that  relates to her key point of us attempting to be superheroes and fitting in, as well as how she developed a superhero that she will still recognize. Since she works as a manga writer,her points have a lot of weight behind them.




Refer to our discussions and reading on routine correspondence. The following statements deliver various modes of communication. However, the manner in which the ideas are conveyed isn’t ideal. Rewrite each statement so as to convey the message more effectively/clearly/less harshly. (20 points)

5. Ten percent of the marketing department failed to attend Friday’s meeting.
The conference on Friday drew ninety percent of the communications staff.


6. We are sorry but have decided to go with another candidate because you do not meet our needs. 
Thank you for taking the time to learn more about the job. We'd like to let you know that we've decided on an applicant for the role who fits all of the work criteria. Nonetheless, we strongly invite you to apply for other jobs at this organization.




7. While I do not have all of the required qualifications, my past experiences will showcase that I am detail-oriented and a hard worker. 
Thank you for taking the time to learn more about the job. We'd like to let you know that the vacancy has been filled. We regret that we are unable to give you a role. However, we recommend that you apply for this vacancy again in the future.          


8. Because you have are attempting to return this item beyond the fifteen-day return period, we can’t offer you a refund and can only offer a 25% discount on your next purchase.
We are unable to provide you with a refund since the product mentioned was retrieved after the fifteen-day return period has expired. However, we will provide you with a 25% discount for your next order.          




9. The following is the opening to a university letter informing an applicant that they will not be admitted. Please critique this document. A. What do you feel—based on our discussions of bad news messages—the writer could have done for this letter to be more effective? In other words, what doesn’t work about this letter B. Rewrite this opening—adding, subtracting or rewording anything you deem appropriate. (10 points)

Dear Ms. Jenson,

Unfortunately we cannot offer you admission at this time. We thank you for applying


Sam Brown,
Director of Admissions

A. The letter is brief and harsh against the recipient. It seems that the writer did not bring in any initiative and was unconcerned with rejecting the claimant. It could be something like a sympathetic letter, starting with a thank you for submitting and having sentences that demonstrate how the applicant should feel.



B. Dear Ms. Jenson,
Thank you for submitting your application for admission to [Name]. We've thoroughly considered your letter, but we're afraid we won't be able to let you into the Class of 2020. 
We understand that our decision will disappoint you, however we hope that you can reconsider applying in the future. We appreciate your involvement in our university and wish you luck in your potential endeavors.
               
            Sincerely
            Sam Brown





10. Typically in business communication you’ll be writing using a direct approach pattern. However, there are a few situations when you might consider using an indirect approach.  Please name one of these situations.(5 points)

When you're about to break unfortunate news to a coworker.
	



11. The previous assignment asked you to explore the cultural facets of another country with regards to written business etiquette. This time, I’d like you to meta-cognitively explore the etiquette, rules and ideas that comprise your own style of business writing. (15 points) 

Please examine two pieces of your own writing. First, examine an email you have sent to a boss, professor or somebody else In a professional setting. Then, please look at a message (email, Facebook message, text, etc) that was sent in a more personal context.  Compare the high-context VS. low-context nature of these messages. Is one more high context than the other? Do the circumstances that the messages were written under have any bearing on how you wrote the message?
(about one paragraph)
Texting to someone I know better is not the same as writing an e-mail in a formal environment. It is sort of a low meaning since everything is literal and does not contain any personal information such as requesting the date of a final, but texting somebody you know is a high context because it involves the tone you are communicating, the background, and you may know certain detail regarding how the individual is.


What do you feel influences these communication preferences? For example, I feel much of my communication is very high context. My theory is that I communicate with many people, many of whom are in positions of high authority and so I add lots of additional background info err on the side of being polite.(about one paragraph)
There are a variety of variables that may affect this choice, including culture and how well you know the individual. People in my home community of Peru, which is a very high background culture, normally won't say clearly whether they don't approve; instead, they'll either say nothing or attempt to find loopholes or hesitate, leaving the other person with the impression that the other person doesn't agree. This will not fit in the United States because of the low context atmosphere, which would be misinterpreted as impoliteness.




12. Consider our discussion on the elements of an argument. (20 points)

 Please identify the following components, exigency(aka motive), audience, rhetors, and constraints within the following article by Nithin Coca.  Or copy & past https://medium.com/s/story/there-is-literally-no-excuse-to-keep-using-facebook-anymore-f76eaa5573fa

A few notes:

Remember that despite the negative connotation, constraints can be good or bad for an argument. For instance, if you’re thirsty it will be easier for someone to make the argument that you should buy a bottle of water. In this case, your thirst is a constraint that will help me make my point. However, if I’m trying to ask for a raise but the company is in poor financial condition, the company’s sub-par finances will be a constraint that harms my ability to make my argument (I deserve a raise). 

Contextual info (If it’s useful): Nithin Coca is a journalist who covers human rights, technology, and business. 

Exigency (aka motivation): Facebook people can stop using the site because it has a negative impact on the environment.
Audience: Facebook users


Rhetors: In exchange for high income, Facebook is causing more hatred in culture.

There are other applications that may substitute Facebook that would not harm society if a person continues to use it because it absorbs what is seen in their feed.

Without the user's permission, Facebook sells the profile to other businesses as well as bringing advertisements that can be used to exploit the customer and incite hatred.

Constraints: Since Facebook is a forum for free expression, there will still be certain restrictions.

Hatred and individuals attempting to deceive.

Switching away from Facebook, which is one of the most common sites, might not be the best option.

Facebook has more detail, but it has the same meaning. There are moments where hate harassment, false news, and trolling are not the only issues but there are campaigns that are beneficial.

It may be beneficial to certain businesses, as well as consumers, who are aware of your products.

[bookmark: _GoBack]They could provide certain fantastic goods or services that the customer was searching for.

